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This study presents the possible perspectives of the European ICT health and home market in three areas: telecare for the elderly; telemedicine for the chronically ill; and the wellness market for the general public. It consists of four parts: the study of health and regulatory environment in several European countries; the analysis of the needs and expectations of target populations; a comparison of services and products, as well as strategies and positions, of the various suppliers; and finally, the quantification of three sub-markets for the next ten years. We propose to present the main results of the study on a global level in the first part, while presenting more specific supporting evidence with a quantitative analysis of the different targets in the second part. We believe that knowledge of the perceptions and motivations of the different target groups represents the key elements of the market’s orientation. Therefore we will present: the degrees of acceptability for installation of ICT at home; the willingness to pay for and make contracts with private/public insurers; and, the preferences amid different types of equipment (home automation, video, mobile, sensors ...) and between different areas of available expertise (safety, comfort, social ...) which may be presented at Medetel. [Note: Each population group has been analyzed using direct home telephone surveys (100 per country). Seven countries have been analyzed in this manner, namely, France, Spain, Italy, Germany, United Kingdom, the Netherlands and Sweden.] 
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